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Criterion 1 — Curricular Aspects
Key Indicator - 1.1 1.1 Curricular Planning and
Implementation

-

The Institution ensures effective curriculum planning
and delivery through a well-planned and documented
process including Academic calendar and conduct of

\_

~

Metric 1.1.1

continuous internal Assessment

J
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Course File

Course Name: Generic Core Digital Business

Course Code: GC-106

T Particulars Page No.

Syllabus 1-2

Individual Time table 3-4

Session Plan 5-13

Course Outcome 14

Program Outcome 15

CO-PO Mapping with Justification 16-18

Comprehensive Concurrent Evaluation 19-21
(CCE)

Sample University Question Paper

Faculty Name: Ms. Dipti Anil Bajpai
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SPPU - MBA Hevised Curticulum 2019 CBCGS & OBE a

Suggested Text Books:
1

2
3

Marketing Management, Philip Kotler, Kevin Lane Keller, Abraham Koshy, Mithiteshwar tha, Pearson
Marketing Management Rajon Saxena, TMGH
Marketing, Lamb Hair Sharma, Mc Daniel, Cengage Learning

Suggested Reference Books:
Principles of Marketing, Philip Kotler, Gary Armstrong, Prafulla Agnihotri, Ehasan Haque, Pearson
Marketing Management- Text and Cases, Tapan K Panda, Excel Books

Marketing Management, Ramaswamy & Namakumari, Macmillan
Marketing Whitehook

Semester | 106 Digital Business |
3 Credits CLTP: 2.1 __Com ulsory,(merl_cCore.Coy_rsgl
Course Outcomes: On successful com
coi COGNITIVE ABILITIES

CO106.1 | REMEMBERING

pletian of the course the learner will bgblg to
| COURSE OUTCOMES
| Df SUUB_? lh:{ru r‘T.(dal fram

eworcof e commerce, mabile comrmerce
and social commerce

CO106.2 | UNDERSTANDING | summARDE

rel

the uuprctnlmvm:um mOllllE,;lﬁlmlullﬂL 10T and
ated technologies on sociely, markets & commerce

ILLUSTRATE val ion v
environment

e, | =
C0106.3 | APPLYING

creation & cu;lm'l»liv(' advantage in a digital Business
€0106.4 | ANALYSING EXAMING the «:'\.mg?n tole of 'mwmrvdnariw\, changing nature of supply
chain and payment systems in the online and offline world

ELABORATE upon the various 1yApf-- of digital business models and OUTLINE
their benefits and limitatians

CO106.5 | EVALUATING

CO106.6 | CRFATING il DISCUSS the various applications ubem!.il Busing
world

’ss in the present day

1 Electronic Commerce: The Digital Revolution and Society. The Digital and Social Worlds - The Digital Economy,
The Digital Enterprise, Virtual € ommunites, Ontine Communities Defining Clecteonic Cammerce, Emerging E-Commerce
Platforms, E Business, Electronic stkets and hetworks: The Content and framework of E-Commerce, ¢ assification of £
Commerce by the Nature of the Transactions and the Refatonships Amang Parlicipants,
Integrating the Marketpiace with the Marke 1

 E-Commeree Business Models
space, Web 2.0 Dijvers, Bonefits
E-Commerce on business, government

and Limitatinns of £ Commerce, Impact ol
Lustomers, citwens and society, (7+2)
2 Mobile Commerce, Social Commerce and loT:
Commerce, Maobile Mm-unng Shopping and Adve
(Enterprise], Socta! Business Networks and Social Enterpry
Marketing, Enterprise 2

Mobile Lommerce, Alinibutes Applications
£ Soclal Commerce: So

and Benetits of m

sotial Commerce, Sogal Business
56 3l N

-0, Improved Business Models, Entreprene
and Limitations of Social Lommerce, Benefits 1o Customers Retailers Employee
Collaboration (Collaboratiun 2.0) - Essentiats of Social Collaboration. C
Person-to-Person models, Internet of Things: Concept of lof,
Wearable Computing and Smart Gadgets (7+2)

3 Digital Business Ecosystem: Elcctronic Comme
Types, Components and Purticipants, Disintermediation and Reintermediation
Webstores, Malls, and Portals, Webstores, Electronic Malls . Web (Infarmation) Portals,
Intermediaries in E-Marketplaces, Merchant Solutions: Electronic Catalogs, Se
Catalogs, E-Commerce Search Activities, Auctions - Traditional Auct ons Ve
Supply Chains: Structure of the Supply Cham, EC Order Fulfillment Prucess, Speeding Up Deliveries, p,
Outsourcing Logistics, Order Fulfillment in Make-to- Qrder (MTO} and Mass Customization. DI
Cards, Stored-Value Cards, EC Micropayments, Payment Giteways, Mobile Payments,
Security, Ethical, Legal, Privacy, and Tochnol

Plattarms for Sacial Netwaorking: Social M

cdia
ks, Enterprise Soclal Networks, The Ben

efits
5, players in the ecosystem Secial
vonsumer-ta-Consumer Electronc Commerce (C2C)
Smart Hames and Appliances, Smart Cities, Smart Cars,

ree Mechanisms, Online Purchasing Process, E-Marketplaces -

, Customer Shopping Mechanisms -
Intermediaries: Roles of
ar(h(ugmcs,und&huupmgtan:

L Electronic
rsuy E-Auctions, Dynamic Pri

cing. Changing
artnering Efforts any
gital Payments: Smart

Digital and Virtya) Currencies,
OBy Issues. (7+42)
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PPU - MBA Revis jum 2018 CBCGS & OBE Pattern e — > =
SPPU - MBA Revised Curriculum 2015 CBCGS ailing: B2€ Electronic Retalling, Characteristics, Advantages,

4 .*Elfmﬂa‘lﬂsﬂsincss Appil:a(ions - I: Electronic Ret Dl ke
Limitations, E-Tailing Business Madels, Classificatian of Maodels by Distribution Cha’"x\';; RU;;,’(I:EH?;,'-.L,:QMCT;S s

ervi = ept, Benefits and Drivers, Social Shopping Aids — Re ) 2 : >
7 e 0 sus Off-Line Competition, Click and-Brick models,

Ratings, and Marketplaces, Real-Time Online Shopping. The Online Vers kgt
Product and Service Custarmization and Personalization Fintech: E-Sanking, Mobile Bar\km‘g‘ ure Virtud (7 )
Insurance, and Stock Trading, Other Mobile Finance Applications Digital Government: (wvemmenmp- vfnzcns
Government-1o-Business, Government-to-Government, Government-to Employees Motj»rlm Internal Efficiency ::nri
Effectiveness, E-Government and Social Networking, M-Government E-Learning, E-Training, and E-Books: Basics of E-
Learning, Characteristics, Advantages, Limitations, Distance Learning and Online Universities, Online Corporate Training,
Social Networks and E-Learning, E-Learning Management Systems, Flectronic Books. (7+2)

5 Digital Business Applications - 11 Online Travel and Tourism Services Charactenstics of Onfling Travel, [lﬂlH"’Il\,
Limitations, and Competition in Online Travel Services. E-Employment: Online Job Market, Social N(‘twufln: Bascd Job
Markets, Social Recruiting, Virtual lob Fairs and Recruiting Events, Benefits and Limitatians of the Electronic Job Market

E-Health: Definition, Electronic Medical Record Systems [EMR), Doctors” System, Patients Services, Medical Devices and

Patients Surveillance. Entertainment, Media & Gaming: Service Industry Consumer Applications
Internet TV and Internet Radio, Social Television (V) Mobile Entertainment, Mobile Marketing, Mobile Streaming Music
and Video Providers, Entertainment in Cars; Gaming - Mobile Games, Social Games and Gamification, Business of Social
Games, Educational Social Games, Maobile Gambling, Mobility and Sports; Social Entertainment. (7+2)

Digital Products,

Note: The focus of the entire course should be on business issues and not merely an technology

Suggested Text Books:

1. Introduction to E Commerce & Social Commerce, Turban £, Whiteside J, King D, Outland J Springer

2. E-Business and E-Commerce Management- Strategy, Implementation and Practice, Dave Chaffey, Pearson
Education
Electronic Commerce - A Managenal Perspective, Efraim Turban, David King, Denmis Viehiand, Jae Lee, Pearson
Education

| Semester Il 201 — Marketing Management |
I_3 C'(edfls | LTP: 2:1:1 | (nmpuls_orv Gcm:rjﬁoresourse

Course Outcomes: On successful completion of the course the learner will be able to
co# COGNITIVE ABILITIES COURSE OUTCOMES
C0201.1 | REMEMBERING - | DESCRIBE the key terms assaciated with the 4 Ps of marketing.

C0201.2 | UNDERSTANDING | COMPARE and CONTRAST various approaches to pricing for a real world
marketing offering (commaodities, goods, services, e-products/ e-services,)
€0201.3 | APPLYING [ DEMONSTRATE an understanding of various channel options for a real

waorld marketing offering (commodities, goods, services, e products/ e

services,)
C0201. ANALYSING | EXAMINE the product line of a real world marketing offering (commodities, 1
Boods, services, e-products/ e-services.)

€0201.5 | EVALUATING EXPLAIN the role of various communication mix elements for a real world
marketing offering {commadities, goods, services, e-products/ e-services )

CO_ZOI 6 ] CREEHIGC; DESIGN a marketing plan for a real world mark;wng offering (commuEtTes, A|
| goods, services, e-products/ e-services.)

= I

1, Product: Meaning, The Role of Product as a market offering, Goods & Servicos Continuum, Classification of
consumer products- convenience, shopping, shopping, unsought goods. Classification of industrial products- materials
and parts, capital items, supplies and services. The Product Hierarchy. Product Systems and Mixes, Product Line Analysis,
Product Line Length, The Customer Value Hierarchy. New Product Development Need, Booz Allen & Hamilton
Classification Scheme for New Products, New Product Development Pracess - Idea Generation to commercialization.
Branding: Concept, Definition, Commodity Vs. Brand, Product Vs Brand, Cancept of Brand equity, (7 +2)

2. ) Pricing: Meaning, The Role of Pricing, Importance and Factors Influencing pricng decisions. Setting the Price:
Setting pricing objectives, Determining demand, Estimating costs, Analyzing competitors’ pricing, Selecting pricing
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Time Table for Academic year 2022-2023 .
Saturday

Timi Monday Tuesday | Wednesday | Thursday
Divl

Divi Divl Divi Divl

0930 am 10 1030 um MA DAF BOM BOM
HRM

10,30 am to 11.30 am EABD BRM BRM MA
MA

1130amiw 1230pm| _ BRM MA on [20) ]
Bl R W B ek Brealore: Fnmo el g

EABD
01.30 pm 1o 02.30 pm ] oB
. EABD OB

02 1o 03 30 OB
Opm o L spp! cEp | Certification ) INZWIZ/LIBRARY

3 ) BOM
03.30 pm 1o 04,30 pm r— TICMR

EABD | o rification [ Today

04.30 pm to 0530 pm Certification

015.30 pm 10 (6,30 pm
’/,\gm-ﬁ'b' 2

F N NN

57/ NCMR
2

4

Approved by

Dr. Madhura Deshpande Dr. Virod Bhelose "’.”‘__v. T Dr. Manisha Kuikha/:':l
.Mr Dileep Pawar Academic Coordinator HOD, MBA@IC

Verified by

Wl
S

Prepared by

. &"'

el 4
5]

DIRECTOR
{mstitute of Industsial & Computer
WManagement & Rasearch (1.CHR.]
Pigdh, Pune - 411 044
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MBA@IICMR

Time Table for Acad, year 2022-2023 Div. 2
Saturday

Timing Monday : Wednesday Thursday i
09,30 wen 1o 10,30 am BOM MA EABD nE BOM

1030 um to [1.50 am MF MF EABD

1130 am o 1210 pas MA BOM BOM
SUES Lunch Break
MA BRM

0130 pm 10 0230 pen
02,30 pm 10 03,30 pm 4 HRM > DAF
ShP/CEF (1) INZWIZ/LIBRARY

03,30 pam ke 04,30 pm s
’ Mentoring’ HCMR

O30 05,50
im0 0550 g Today

05.30 pm to 06.30 pm

Verified by Approved by

-,«*"’”7‘7; ( "&;_ A
Dr. Vinod Bhelose Dr. Manisha Xulkarni
Academic Coordinator HOD, MBA@IICMR

Prepared by

J a\w‘”
Dr. Madhura Deshpande
Mr. Dileep Pawar

.
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Institute of Industrial & Cornputer Management & Research, Nigdi, Pun
e
MBA Sem 1 - Div | - 202223 202223 106 - Digital Business (Theory | regular)
Course Outcome

Course Qutcome
Remembeting DESCRIBE the conceptual lramework of @ co
rramerce, mobile commerce

and social commerce

cowe2 Understanding SUMMARIZE the impact of information, mo
tile. social, digital 10T and
refated 1echnologies on society, markets & commerce

Applying ILLUSTRATE value creation & competitive advanta
ge i a digital Business
envronment

coOn64 Analyze EXAMINE the changing role of intermediaries, ¢ han
ging nature of supply
chain and payment systems in the online and offiine world

CO6S Evaluate ELABORATE upon the various types of digital busin
esz models and OUTLINE

theo benefits and limitations
Creating DISCUSS the vanious applications of Degital Busines

sin the present day
world

-|‘l'.‘ Julp, 1

- 9, DIRECTOR
HCMR \* Institute of Industrial & Computer
" Management & Research [LLC.AR.
Nigds, Puna - 411 044
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Institute of Industrial & Computer Management &

Research, Nigdi, Pune
Program Outcome

Course Code: | Course Name : 106 - Digital Business (Theory regular)
Academic Year : 2022-23 | Department:M.B A. | Sem/Group: MBA Semn 1- Div1-2022-23

Program ID Description

Generic and Domain Knowledge - Ability to articulate, i1l
ustrate, analyze, synthesize and apply the knowledge of
principles and frameworks of management and allied d
omains to the salutions of real-world complex business i

PO.01

ss5ues

Problem Solving - Ability to Identify, formulate and provi
de innovative solution frameworks to real world comple
x business and social problems by systematically applyi
ng modern quantitative and qualitative problem solvin
g tools and techniques.

Critical Thinking - Ability to conduct investigation of mu
Itidimensional business problems using research based
knowledge and research methods to arrive at data drive

n decisions

Effective Communication - Ability to effectively commu

nicate in cross-cultural settings, in technology mediated
environments, especially in the business context and wi
th society at large

Leadership and Tearm Work - Ability to collaborate in an
organizational context and across organizational bound
ares and lead themselves and others in the achieveme
nt of organizaticnal goals and optimize outcomes for all
stakeholders.

Global Orientation and Cross-Cultural Appreciation: Abil
ity to approach any relevant business issues from aglob
al perspective and exhibit an appreciation of Cross Cult

ural aspects of business and management

Entrepreneurship - Ability to identify entrepreneurial op
portunities and leverage managerial

Environment and Sustainability - Ability to demonstrate
knowledge of and need for sustainable development an
d assess the impact of managerial decisions and busine
ss priorities on the societal, economic and environment
al aspects.

Social Responsiveness and Ethics - Ability to exhibit a br
oad appreciation of the ethical and value underpinning
s of managerial choices in a political, cross-cultural, glob
alized, digitized, soclo-economic environment and dist|

nguish between ethical and unethical behaviors

LifeLong Learning - Abu
new environment, acq ,ﬂ.-,‘,::ﬁ A

d assimilate them into tfe m?ﬂﬂed knowledge and

skills,
institute of Industrial & Computer

Management & Research (lL.C.MR.]
- Mindi Pyne - 411 N44
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Audyogik Tantra Shikshan Sanstha’s

Institute of Industrial and Computer Management and Research (IICMR)
Approved by AICTE, Permanently Affillated to SP Pune University,
Recognized by DTE, Government of Maharashtra, NAAC Re-accredited
Ranked Platinum Category by AICTE-CIl for Industry Linked Technical Institute
i for y Interface by CEGR

Awarded Best Manag

MBA@IICMR

Comprehensive Concurrent Evaluation (CCE) / Concurrent Internal
Evaluation (CIE) Sheet:

- Name of the Faculty Member: Ms. Dipti Bajpai

- Name of the course with code: Digital Business GC-106

. Total number of CCE / CIE Planned : 3
(Min. 3 for 3 Credit Course, Min. 2 for 2 Credit and Min. 1 for 1 Credit):

CCE No. Name of CCE Marks To be Conducted during
o (Min. 25 M) the period as per exam
calendar

Case Study 50 07/12/2022

Infographics 23/12/2022

SDP- Storytelling 18/12/2022

Total

4. CCE Questions to CO mapping (put marks against the mapped CO):
(Note: Each question must be mapped with only one CO)

4a) CCE-1: Case Study

Name of CCE

Case Study

Q1) Answer the following questions in 10

sentence. (2x5=10) (CO1)
1. What was the original name of the A o)
brand ZARA, when it was launched? ;"/—“

: Nigdy,
the brand ZARA? 2 \ | Pune - A1
3. List two reasons that differentiate \ a ,
N //\1,, X '
the brand ZARA from other retails brand =1
4. Recall the name of the parent
company of ZARA,




Name the other retail brands owned by
parent company.

5. Name the new CEO of ZARA. Which
marketing strategy does he use to
boost the sale of ZARA on
e-commerce platform,

strategles applied by ZARA to sustain
in the click and mortar business. (5) |
Examine the role of Web2.0 drivers in |
the success of ZARA in e-commerce |
platform. (7 marks) o l
Zara implements a digital marketing
strategy unlike any other brand in the
fashion industry — essentially using
customers as "co-creators”- Justify
the statement, (8 marks)

Summarize in brief the journey of
Zara from brick and mortar to click &
| mortar business. (10 marks) '
Create an online purchase process ;
| flow chart of ZARA. (10 marks)

Total Marks

| -

4b) CCE-2: Infographics (As per course requirement)

TR oSt —t j
(_::::' [ Name of CCE co lj co2 | cCo3

Infographic Page 1 List the 5 |
various Digital payment
systems using an
Infographic

Infographic Page 2-
Demonstrate the process of
online Payment system
using payment gateways
Infographic Page 3- Identify
the ethical, technological
and legal challenges in
digital Payments
Infographic Page 4-
Compare & Contrast
between Digital payments
made through Card or
through UPI. Which one
would you prefer to be the
safest

Infographic Page 5- Design
a story showcasing the use
of Digital payments in rural
areas

o
\ €

-
N
—

@,——f‘a
./
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HCMR-MBA

Paos 3




Total Marks

4¢) CCE-3: Story Telling (SDP) (As per course requirement)

%‘:)" Name~ of CCE co1|coz | co3|co4
10

Recap the core concepts of
1. | marKketing mix -4 Ps

Ilustrate Marketing Mix
with Digital Business

Application of Digital tools
to transform new level
marketing mix

Examine the significance
of Digital tools in
increasing Total
experience

Creation different touch
points (Alto AS) with the
help of marketing mix and
digital tools to travel
across the marketing
funnel)

Total Marks

5. CCE to CO mapping (put (\f) Check Mark against the mapped CO):

Name of CCE CO1 | CO2[CO3  CO4|COS5
Case Study N N N

Infographics 7 N N N

Story Telling N N N

Proposed by Verified by Approved by

t

Ms. Dipti Bajpai Dr. Manisim Kulkarni D?. Abhay ‘l%ulkami

SME- Digital Business __HOD, MBA@IICMR Director, ICMR
m, \ DIRECTOR

Institute of Industrial & Computer
Management & Rosearch {II.C.M.R.]
Nigdi. Pune - 411 (AACMR-MBA

Paoe




Total No, of Questions § | Qy SEAT No 1
. Y
5518 r ,\' ['Totind No. of Pages ¢ 2
O
15659155006
First Year M‘B'A (Semester-1)
Qo,\.mo} AL BUSINESS
\ (20!‘) Pattern)
Time : 2% Hours) \\ [Max. Marks : 50
Instructiony to ”L\\"" rll((uh,(\
O
/) l\\ e S‘ml&lhh' Data if necesyary.
2)  Dikay ')m'a(‘dulwh d diagrams wherever necessary.
J) r iyun'\\\ )u the right indicate full marks.
4) Al Q:?r.\liun.\ are compulsory.

x\\
‘\

Sol\\c any five:

a)  Deline Aggregators

b) Elaborate the concept of I.;L'L\rpl N§\2\0

¢) Define - Mall ¥ }TS ‘\'

d) Listany two LIHIHILQQ‘ﬂILS \Ukuucsslul L-"Tailing.

¢)  Enlist most commonly usgd ‘online travel booking websites.
)  Memorise any (wo u&[ﬂl'cmmns Of FINTECH.

£) Name any two l)L\l\l\&‘ﬁ\l\ of e-procurement method,

h) l)cﬁnc(‘lick-um\\#mm‘lurorgunisuliuns.

Solve any two :

a)  Describe the advantages of Enterprise ¢ Qedw\lcl\mk

b)  Explain the term Social Customer, ) \%

¢) Discuss 2 benefits ol online travel,

Ceomitar g,

, v /& / NCMR \\\'\
? b \
Nigdy, ' ( !

Pune - 411 044 4 ] &
i X

hitos:/Awww.soouonline. com




Q3) Solve any one : el
a)  Classify and appraise the dlfferen&omponents of E-market places.[10]

b) 'Theentry of Spotify and YouTub}a‘ Music will further accelerate the growth
of music streaming in I ndn&\Evaluate the statement. [10]

Q.
S $
N S
3
o
Q
a)  Summatige the; D\/us for popularity of Mobile Games in India.  [10]
pop

0Q4) Solve any one :

b) “Elgbo a?e Umgrowmg adoption of wearable computi Cg devices by the
c@mq@a (10]

- L

6 S §

05) Solve a%\me S

a) SUmmal ise in detail the adv dl]Mges&E E@gﬂoyment with reference to
wob seeker and employer. ") C-\, (10]

b) E travel industry contrlbute 88%\gomh of Indian e-commerce
market. Evaluate the stdteme;ﬁj cofitekt to the characteristics of E travel

\ 7

industry. g 2% [10]
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