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Academic Year 2021-2022
MBA

1. Certification in Business Analytics

Proposal

1. Introduction.
“In the 21st Century, it’s not what you know that matters-—_it's how y_ou
use what you know that will determine your success in business and in

life.”

Business analytics is a powerful tool in today’s marketplace. Across industries,

organizations generate vast amounts of data which, in turn, has hgightened the

need for professionals who are data literate and know how to interpret and

analyse that information.

Business analytics is the process of using quantitative methods to derive
\neaning from data to make informed business decisions.

There are four primary methods of business analysis:

Descriptive: The interpretation of historical data to identify trends and
patterns

. Diagnostic: The interpretation of historical data to
determine why something has happened

- Predictive: The use of statistics to forecast future outcomes

- Prescriptive: The application of testing and other techniques to determine
which outcome will yield the best result in a given scenario

Lk The Certificate course is offered from one of the Renowned Management
Institute that is IIM Calcutta.

2.0bjective: -

* To understand the concept of Business Analytics.

* To acquire knowledge about Python, SQL and Tableau Software.

* To understand the application of business analytics in various domains.

* To exhibit scientific and technical way of data analysis by using advanced
software tools i wani 5 COmDTey s
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ata analysis techniques, data pre-

articipants about d .
: deal with business data

e TO communicate the
lization and how to

processing, data visua
management

3. Scope: -
i ' i lytics application
nderstanding the importance of Business Ana ‘ _
: gtudents mas cerve as freelancers in small_ and mgdmm businesses,
assisting companies with their data-driven solutions for issues faced by the
\ businesses. . )
lytics and obtaining a certific

« learning Business ana )
for a promotion or may even land a better job.

\. Qutcome: -

1. Students should lea

2. Students should use p
| company.
3. Students should be in the position to
with latest tact and techniques.
4.Students should understand the inputs of an organisation and accordingly need
to perform.
5. Students should recognise, understand and apply the language, t
\models of the field of business analytics. quege; teory;and

6. Identify, model and solve decision problems in different settings.

ate will improve chances

rn theory aspects of Business Analytics.
ython tool for handling day to day business data of a

use all essential tools to get acquainted

7. Interpret results/solutions and identify a '
i S ppropriate courses (
given managerial situation whether a problem or an opportunig: action fora

8. Create viable solutions to decision making problems

5. Methodology: -

1. The certi
2. The Ass::::wt:nctovl:ir;eb::md oe conducted In Institie: (offfin€)

. one two tim 4
considered for final percentage calculatice): o1l the best score will be




3. The certificate will be giv
the final evaluation.

Session Plan in details.

Tlme
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Jlo Date |

I
" [17/06/2022 1 09.30to

0 to 12.30

_Topic Covered

en based on the attendance and good score in

H_.T_—-———-—'—"—‘_

Mode
]

Unit 1. Introduction To
Business Analytics

l PM
|

|

!

a. Introduction to BA
' b. Types of Business
\ Analytics
c. Descriptive Analytics
d. Diagnostic Analytics
e. Predictive Analytics
f. Prescriptive Analytics
g. Inferential Analytics
| h. Cognitive Analytics

|

|
|

Offline

|
‘
i
]
2 |
§’t 17/06/2022 | 01.30t003.30 |U
PM

|

Unit 2. Getting Familiar with
Tools and Technology Stack

a. Data and Big Data

b. Big Data Technology Stack
c. Databases and SQL

d. Role of Al and ML

e. Tools for Visualization

Offline

03.30 to 05.30
. PM

| 17/06/2022

Descriptive Analytics

a. Statistical Analysis

b. Measure of Central
Tendency

c. Measure of Spread

d. Groupping and Binning




"6 118/06/2022 | 09.30t011am

—t -

“ g |18/06/2022 | 11t003.30 PM
| |

[ Diagnostic Analytics.

a. Why-Why Analysis
b. Steps to perform
Diagnostic Analysis

| c. WordCloud Formation

ﬁ—i’ﬁrgcﬁzt-iv—e—l?nalytics

a. Predictive Modelling
b. Regression

c. Classification

d. Time Series Modeling

o ] Offline

I

T offline }

o
]

/N S

9

~ 03.30PMto
05.30 PM

18/06/2022 ‘

N

11 -Lab -_Billje_n_wse_tData Python

\ Prescriptive Analytics

a. Data Driven Decision
Making

b. Market-Basket Analysis
c. Association and

' ‘ P—— __l Association Rules

Offline

.

T T
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Lesson Plan

Date: 17/06/2022

VAC Business Analytics Certification (IIM Calcutta)

(MBA - Sem Il and Sem IV Students)

Trainer Name: Mr. Kushal Sharma

Sr.No | Date

Time

Topic Covered

Mode SignatureW

1

1 | 17/06/2022
|

09.30to 12.30
PM

Unit 1. Introduction To
Business Analytics

a. Introduction to BA
b. Types of Business
Analytics

¢. Descriptive Analytics
d. Diagnostic Analytics
e. Predictive Analytics
f. Prescriptive Analytics
g. Inferential Analytics
h. Cognitive Analytics

Offline i
|

¥

2 | Classroom Activity Business Analytics Role Play Activity

| 17/06/2022

01.30t0 03.30

Unit 2. Getting Familiar
with Tools and
Technology Stack

a. Data and Big Data

b. Big Data Technology
Stack

c. Databases and SQL

Offline




PM

d. Role of Al and ML

— e —*—-'WK
a 17/06/2022 | 03.30to 05.30

e. Tools for Visualization

Descriptive Analytics

a. Statistical Analysis

b. Measure of Central
Tendency

c. Measure of Spread

d. Groupping and
Binning

5 Classroom Activity Psychology -

Lab - HR Data Use caseSQL

Google Form, Spreadsheet, Python

Personality Analysis (Live by Trainer)

Lab - Sample Superstore Dataset

D 6 [18/06/2022 | 09.30to 11 am

Diagnostic Analytics Offline
a. Why-Why Analysis

b. Steps to perform
Diagnostic Analysis

¢. WordCloud Formation

Lab Review Dataset

Classroom Activity Recruitment - ICPP Analysis (Live)

8 [18/06/2022 | 11to 03.30 PM

Predictive Analytics Offline
a. Predictive Modelling
b. Regression

c. Classification

d. Time Series Modeling

9 Lab - Stock Price Prediction
Lab - Netflix Data SQL, Python

10 |18/06/2022 03.30 PM to Prescriptive Analytics Offline
05.30 PM a. Data Driven Decision
Making
b. Market-Basket
Analysis
¢. Association and
Association Rules .
11 | Llab- Bil lte/ ;gubta\ Python VAT
Prepared by \) Verified by Qae /3 ' Approved by
%y T ol
Mr. HaiShal Patilzo o\ Dr. Manitha Kulkam Dr. Abhay Kulkarni
Coordinator HOD, MBA@IICMR Director, IICMR

MBA@IICMR/VAC-Business Analytics (1IM)-2021-22




Audyogik Tantra Shikshan Sanstha's

Institute of Industrial and Comp Manag and Research (IICMR)
Approved by AICTE, Per ¥ to 5P Pune | Y.
Recog by OTE, of Mat NAAC Re dited
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MBA@IICMR

Date: 17/06/2022
VAC Business Analytics Certification (1M Calcutta)

Lesson Plan

(MBA — Sem Il and Sem |V Students)

Trainer Name: Mr. Shiv Patel

Sr.No | Date Time Topic Covered Mode | Signature

|

1 [17/06/2022 09.30t0 12.30 | Unit 1. Introduction To | Offline M_{/
PM Business Analytics

T

) a. Introduction to BA
b. Types of Business
! Analytics
¢. Descriptive Analytics
d. Diagnostic Analytics
e. Predictive Analytics
f. Prescriptive Analytics
g. Inferential Analytics
h. Cognitive Analytics

2 } Classroom Activity Business Analytics Role Play Activity

3 | 17/06/2022 | 01.30t0 03.30 | Unit 2. Getting Familiar | Offline &Qé]\‘
with Tools and

Technology Stack

a. Data and Big Data
b. Big Data Technology
Stack

c. Databases and SQL

Yy

L,
}n'\ ll‘dus o,

MBA@IICMR/VAC-Business Analytics (1IM)-2021-22




d. Role of Al and ML

e. Tools for Visualization

"17/06/2022

PM

' 03.30 to 05.30

Descriptive Analytics
a. Statistical Analysis
b. Measure of Central
Tendency

¢. Measure of Spread
d.  Groupping

Binning

and

o0

Classroom Activity Psychology - Personality Analysis (Live by Trainer) Google
Form, Spreadsheet, Python

a. Why-Why Analysis
b. Steps to perform
Diagnostic Analysis

¢. WordCloud Formation

Lab - HR Data Use caseSQL
Lab - Sample Superstore Dataset  Python, Tableau
18/06/2022 | 09.30to 11 am | Diagnostic Analytics Offline

Classroom Activity Recruitment - ICPP Analysis (Live)
Lab Review Dataset

18/06/2022 | 11to 03.30 PM | Predictive Analytics Offline
a. Predictive Modelling q
b. Regression }\\,\f\j‘x\j
c. Classification
d. Time Series Modeling |
Lab- Stock Price Prediction
Lab - Netflix Data SQL, Python
18/06/2022 03.30 PM to | Prescriptive Analytics Offline
05.30 PM a. Data Driven Decision
Making A
b. Market-Basket d&@ﬁ
\ Analysis
| ¢. Association and
| LTI Association Rules—
11 |[Lab- BlIHter(et Data \Pvthon > *g
Prepared by / ] Verified || Approved by
Mr, Har’sa}%gatll Dr. Manisha"Kulkarni Dr. Abhay Kulkarni
Coordinator HOD, MBA@IICMR Director, IICMR

MBA@IICMR/VAC-Business Analytics (1IM)-2021-22
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to SP Pune University,
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for Industry Interface by CEGR
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MBA@IICMR

Date: 15/06/2022

Value Added Certification
Business Analytics - IIM Calcutta
NOTICE

The following students of MBA@IICMR should note that VAC- Business
Analytics (IIM Calcutta) will be starting from Friday, 17" June 2022 as per the

details given below.

Session Time: 09.30 to 05.30 PM.
Session Dates: 17" and 18" June 202
Venue: MBA@IICMR Campus

2,

[ MBA | Year 48 | SHUBHADA KRISHNARAO PAWAR
| 1] AANCHAL SHARMA 49 | SONALI KRISHNA PATIL
| 2| ADITI SHARMA 50 | SRUTHI SUDHAKARAN MADATHIL
| 3| AKASH SURESH JOSHI 51 | SUMIT KUMAR SHARMA
| 4| AMEY PRADIP NAKHAWA 52 | SUSHAMA SATISH CHHATRABAND
| 5| ANIKET SHARMA 53 | TIRTH RAJENDRAKUMAR ANDARPA
| 6| APOORVI DABI 54 | TRISHNA PRAKASH AMBADE
7 | ARGHA BHATTACHARJEE 55 | VIN NITESHBHAI TALA
8 | AYUSHI LOSHALI 56 | YASH BORDIA
9 | BHUMIKA ASHOKBHAI LATHIYA | | 57 | YASHASHREE ANIL DEVAPURE
10 | CHITRA GURURANI 58 | JAY PRAKASH KALE
11 | DEBLINA BISWAS 59 | MITALI VEERKUMAR SHINDE
12 | DEVANSHI GURJAR 60 | SHIVANGI NAMDEO
13 | DISHA SHESHNATH RAI 61 | YASHIKA SANJAY JAIN
14 | FENA JAGDISHBHAI MAKADIYA | |62 | DARSHANA THAKARE
15 | GAURAV RAJKUMAR RATHI MBA Il Year —
16 | HARPREET KAUR gaWnang 1| Pooja Saha th
L HARSHAL NANDKISH;)U{,Y 2 37 TCMRXE,
17 | DESALE - . |, % | Shreyas Bangadkar (¢ z
S\ oue-Y o\ 1QAC /&
Ref: !ICMR/MBA/ZOZJ—ZZ/VACW' tice Mb

IR




' 18 | HRISHIKESH SAGGAM 3 | Sakashi dutt
HRUSHIKESH VIRBHADRA
19 | DUMANE 4 | Saurav Sarkar
20 | JEMIN KANUBHAI VEKARIYA S | Sourav Sharma
21 | JYOTI SHYAMDASANI 6 | Satyam Kumar
22 | KALYANI RAVINDRA BELHE 7 | Rishika Kumari
23 | KARAN RAMESH PARDESHI 8 | Deeksha Modi
24 | KOUSTOV BHOWAL 9 | PALLAB DEY
25 | MADHURIMA BATABYAL 10 | Mukul Rathore
26 | MOHD SHOAIB KHAN 11 | Mohit kumar
27 | MUSKAN VIJAY GUPTA 12 | Khushi sin§|_1
NAVNEET UMESH KUMAR
28 | SINGH 13 | Ayush rathi
NAYAN CHETANBHAI
29 | GEVARIYA 14 | MOKSHADA JADHAV
30 | NIKUNJ SUTARWALA 15 | Harshita Grover
31 | PALAK SHARMA 16 | Tanmay singh
32 | POONAM TANAJI PATIL 17 | Twinkle
33 | PRANAV RAJENDRA JOSHI 18 | Abhishek Kumar
34 | PRANAY SANTOSH PAWAR 19 | Disha Deshpande
35 | PRATIK PARSHURAM PAWAR 20 | Priyanka Lalwani
36 | PRIYA OJHA 21 | Shraddha bhise
[ 37 | PURVI PADIYAR 22 | Preetam Prakash phadtare
| 38 | RISHABH RAJU RAUT 23 | Swetha Nair
| 39 | RUTUJA SANTOSH SHINDE 24 | Shubhanshu Sharma
40 | SABA SHEIKH 25 | Tanushree dhawad
41 | SAKSHI SUPARVBHAI PATEL 26 | Vaibhavi sharma
42 | SAMRUDDHI MISHRA 27 | Shrabani Mondal
SAURABH SHANKAR
43 | GHORPADE 28 | Ankit Sarkar
44 | SAYALI VEER 29 | Adarsh Singh
45 | SHANZEE IMTIYAZ PARKAR 30 | Raushan Ara
SHIVANIBEN PANKAJBHAI
46 | PANDYA 31 | Akash Hemant Khadtale
47 | SHRIKRUSHNA TARMUDE 32 | Ankita Mondal
33 | Abhishek Banerjee
Isha Chana




Note: 1. Attendance is mandatory.
2. Certificate will be given only after timely submission of assignment.

Nig
3. All students ,&m enter the classroom 10 minutes before.

4. All students Me complete the necessary assignments,
assessment test given to you during the session.

< 1 X ke
3%“‘ _(,‘Jo ved ﬁwdw&‘)’ \4»\ Od- o chance f”' of
. o B LN -
d%‘\f’ﬂ_
zﬁ
f ,",_". '-'J: ' :._‘ '_‘
¢ Rt /7 ICMR \&\
Prepared by Verified by x> Approved by
Mr. Harshal Patil Dr. Manisha Kulkarni Dr. Abhay Kulkarni
Coordinator HOD, MBA@IICMR Director, MBA@IICMR

Ref: [ICMR/MBA/2021 -22/VAC IIM Certification/Notice




2. Certification in Supply Chain Management
Brochure

CERTIFICATION PROGRAM ON OPERATIONS & SUPPLY CHAIN
MANAGEMANT

TOPICS
Basic Introduction of Supply Chain Management
Basic Introduction of Logistics
Basic Introduction of Warehousing
Understanding Inventory
Systems & Technology
Supply Chan Management & Finance
Customer Requirement & Role of SCM
Impact of Supply Chain Management in Business
Packaging
Future of Supply Chain Management
Supply & OP Demand Supply Planning
Customer Excellence in Operations Management

Design Thinking & its application in SCM and Application of
Technology in SCM (POC)

14 Demand Driven Enterprise

15 Block chain & its Business Applications

16 Data Management for SCM 8 Operations

17 Logestics & Warehousing

18 Digntal SC & Application of |OT in SCM

19 Supply Chain Simulations & SAP demonstration
( 20 TOC in Supply Chamn
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Session Plan

Audyogik Tantra Shikshan Sanstha’s

Institute of Industrial and Computer Management and Research(IICMR)
Appraved by AICTE, Permanently Affiliated to SP Pune University,
Recognized by DTE, Government of Maharashtra, NAAC Re-accredited
Ranked Platinum Category by AICTE-CIl for Industry Linked Technical Institute
Awarded Best Manag Institute for Industry Interface by CEGR

MBA@IICMR

Date: 06/06/2022

NOTICE

This is to inform all MBA 1 & 11 year, that the 30 hrs. Value-added Certification on
Supply Chain Management by Indian Institute of Materials Management will begin
from 13 June 2022. Students enrolled for the session MUST be present for all the
sessions. The session schedule is as follows:

& "sl.No Date | Day Time Speaker
1. [13.06.2022 * Monday 10:00 am to 1:00 pm Mr. Mohan Nair
2 L o
© 113.06.2022 | Monday 2:00 pm to 5:00 pm r‘:;):(::'tabh
3. |14.06.2022 | Tuesday 10:00 am to 1:00 pm Mr. Aman Sinha
a. -
14.06.2022 | Tuesday  |2:00 pm to 5:0 e Arveaii Sinha &
y pin£0:5:00 ped Mr. Dhirendra Apte
5. — :
15062022 | Wednesday | 10:00amto 1:00pm | - >nnvardhan
Gadagil
6.
k 15.06.2022 | Wednesday |2:00pmto5:00 pm | - Sameer
Pashankar
7. [20.06.2022 | Monday 10:00 am to 1:00 pm | Mr. Pankaj Mittal
8.
20.06.2022 | Monday 2:00 pm to 5:00 pm Mr. Shrivardhan
Gadagil
9.
21.06.2022 |Tuesday  |10:00amto 1:00 pm | - Sadhana
Ghalsasi
10. | 21.06.2 . ;
| 022 |Tuesday | 2:00 pm to 5:00 pm Mr. Datta Kenjale
ICMR R
i 3\
\Z\ 3

REF: MBA@IICMR/VAC-SCM/2021-2022/Notice

———




3. Certification in Python

Course Content

Python Course Content
1. Python Installation
2. Python Data types
« Number

= String

»  List

+  Tuple
Sets

= Dictionary
3, Type Conversion
python Operators
« Arithmetic Operators
« Comparison Operators
e Logical Operators
s Assignment Operators
s Binary Operators
« Identity Operators
« Membership Operators
5. Conditional Statements
« [f statement ’
« Elif statement
s Else statement
» Practice Problems

6. Loops
+ For Loop
« While Loop

Practice Problems

python Functions

Calling a Function

8. Function Arguments
« Required arguments
« Keyword arguments
» Default arguments
o Variable-length arguments
« Practice Problems
9. Lambda Function
10. Return Statement
11. Local & Global Variables
12. Date Time Functions
13. File Handling in Python
14. Gmail Automation using python
15. Error Handling
16. Sql Database Operations using Python
17. Web Scrapping in Python




Session Plan

Audyogik Tantra Shikshan Sanstha’s

Institute of Industrial and Computer Management and Research{lICMR)
Approved by AICTE, Permanently Affiliated to $P Pune University,
Recognized by DTE, Government of Maharashtra, NAAC Re-accredited '
Ranked Platinum Category by AICTE-Clt for Industry Linked Technical Institute
Awarded Best Management Institute for Industry Interface by CEGR

MBA@IICMR

Date: 23/05/2022
Training Session Calendar

VAC - Python Certification
Sem IV Div 1 Students (A.Y. 2021-2022)
Total Duration — 30 Hours

z';)_ Proposed Date Time

1 16/05/2022 03 to 05 PM

2 22/05/2022 03 to 05 PM

3 - 23/05/2622 B (;3 to 05 PM

é 29/05/2022 03 to 05 PM

6 | 05/06/2022 03 to 05 PM

7 ‘[ 12/06/2022 03 to 05 PM

; | 19/06/2022 03 to 05 PM

9 26/06/2022 |03 to 05 PM

10 27/0672022 03 to 05 PM

11 02/07/2022 03 to 05 PM

12 03/07/2022 03 to 05 PM

13 10/07/2022 03 to 05 PM

14 11/07/2022 03 to 05 PM

Prepared by Verified by A‘ proved by
R (PN U

Mr. Harshal Patil Dr. (Adv). Manisha Kulkarni Dr. Abhay Kulkarni

Coordinator HOD, MBA@IICMR Director, IICMR

MBA@IICMR/A. Y. 2021-22/ VAC - Python Certification/Sem 1V Students

s = e




4. Certification in Advanced Excel

Proposal

1. About Course :

FINXL Advance MS Excel
seen depth in almost all of Excel’
Expert, by 'Mastering' each of th
financial topics to ensure that lea

Re.
fr

program empow/ers the participant with a never before
s powerful Features with a focus on becoming an
e mentioned categories. Live case studies for each
mer can understand it thoroughly.

Advanced Excel course is thoughfully designed in such a way that leamner gets the
al Time Investment banking & Equity Research exposure. Leamner is not necessarily be
om finance background, as our course ensures that Basic finance & account concepts

are covered in detail with real time examples,

It is B0% practical with Industry used case studies.

Our assessment & presentation evaluations are similar to to,

research firms Our expert trainers are on hand to hel
have along the way.

v

\

v

£’

Y

N

Y

- Description of Course:

p Investment banks & equity
p answer any questions you might

ive: -

To familiarize Students with basic to intermediate skills for using Ex
classroom vis-a-vis Business Applications

To provide students hands on experience on MS Excel Utilities

To perform different types of scenario and simulation analysis

N
To get an opportunity to practice these skills by leveraging some of Excel's built in
tools induding, solver, data tables, scenario manager and goal seek.

To use Excel to build complex graphs and Power View reports and then start to
combine them into dynamic dashboards.

Leam how to minimize as much manual labor as possible in data analysis
To gain proficiency in creating solutions for Data Management and Reporting

Learn to use the most overlooked Excel formulas that will make your life ea@
T eue Nk
Learn powerful functions built into Excel that streamline your analysis 7 ieN ‘:\

The Value Added Certification on "Advanced Excel” (VAC-Excel) course f(-)!'
MBA 2021-22 batch had been conducted

FINXL, Pune during January -May 2022,
To.tal 30 hgurs duration course was started on 18th January 2022 to 2 May 2022
using offline classroom platform. Mr, Akhilesh Sonkiya, Director Finxl, Pune

REF: IICMR/MBA/VAC-ixcel/2022/Repor‘t




add-essad the sudents to maks use of this in corporate and foauss o Advanced
Excel couse . It explores man concests from basic to advanced which azn help
edents T acueve bet=r cedss, Oovelop your acedemic cEreer, apply your
m'edgea:\\vkudoywﬁ:zﬁe!rseaﬂd\.mywsekmmvm@
nsmwsm“amb{memv:.m-@eshSm'dya(!-'noa.).ﬂwe
cerhic=5on couse was coordnated by Ms.Puiz Gavande, SME M3AZICMR. Total
105 sdanss amendad the session. Alter every session the czsed based study on
ms&u\mxmmwmtmmpefmxedme
sudents for the same 5 exc=lient & the feedbodk for every session wes 2is0
excalant,

3. Outcomes of Course :

Sdant abia o bulids their strong analytica! thinking and sidlis.
vmmmmmmwhmm
Snxdorte leamt excy-tose commands, festures, and functons for
managing and anslyzng larpe amounts of data.

They 2lsa performed and usad vaniows functions of MS Excel, Exeqs= prvct
=hs arahyss, coornen (2nd poeeriul funciions), end different types of
oocsps (Viookap, hloowp, and index/match), Descriptives statisbcs cf
usiness d2=2.

vyy

‘l

\

Our zssessment & presentation evalietions are sTnilar to top kivestment

benks & equty ressarch finms Our expert trainers are on hand to help
answer 20y quasons you might have along the way.

The leamer g=ts the Rea! Time Investment banking & Equity Research
eocsure, Leamer 5 not necessacily be from finance badkground, as our
courss ensires that Basic finance & account concepts are covered in detzil
with real tme examplas.

\

‘l

DERIVE insichts from muitiple data sources in MS EXCEL and work with it
D answer relevant business questions.

REF: DOUAR/MABA/NVAC-Excel/2022 /Report



Session Plan

Session Plan

Course Name- Advanced Excel

Name of the faculty member: Mr Akhilesh Sonkiya

Course Objectives:

EI;.Tq familiarize Students with basic 1o Intermedrate Skills 10r using EXCel 1n he CIassroom vVis-0-vis

usiness

2. To provide students hands on experience on MS Excel Utilities

‘J. To perform different types of scenatio and simulation analysis

4. To get an opportunity to practice these skills by levernging some of Excel's built in tools including,

solver, datatables, scenario manager and goal seck.

5. To use Excel to build complex graphs and Power View reports and then start to combine them into

dynamic dashboards,

6. Learn how to minimize as much manual labor as possible in data analysis

7.To gain proficiency in creating solutions for Data Management and Reporting

8. Learn to use the most overlooked Excel formulas that will make your life easier

9. Leamn powerful functions built into Excel that streamline your analysis

COGNITIVE

CO |ABILITIES COURSE

OUTCOMES

| REMEMBERING | SELECT appropriate menus and functions of MS Excel to Create, Format,
Import, Merge, Save, Print Spreadsheets & Charts using business data.

UNDERSTANDING |SHOW how to d bieshoot d i Q'ﬁ\d} st | ke when
él‘ working with 3 e earn how ata ar::l;'.'nso Pusines ms':::rc"t\nc:n

I 1re
. executed throw, S Excel

3 |APPLYING USE vnr'ious functions of MS Excel, Execute pivot table analysis, common (and
powerfu
functions), and different types of fookups (viookup, hlookup, and index/match),

Descriptive

g [ANALYSING ILLUSTRATE the use of the most commonly used data-manipulation commands
in MS Excel and Compute 1 test, Z test, ANOVA ete to gulde the managers for

taking decisions

DERIVE insights from multiple data sources in MS EXCEL uand work with it to

5 EVALUATING y A
answer relevant business questions.

CREATING CREATE standard Excel Templates for routine business data management and
anaivsis

AT —
AP

/3 LION
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rSr p i |5 2 Hrs ]
Topi ropos rainin
No pic Date Mode £ ::::h Example & case description
div
| ESSETCUTS’ 22 Rear to find keyboard accelerators, TAT
TIONS, 17/1/2022 | Online/Live u saving techniques, hidden features of
FORMATTING IS | excel
Excel shortcuts, basic Formulae that ) o
4 e 2112022 | Online Live | {12 | SODNIAS Formi or Cheeking -
The Sum Function
Data validation, paste U ;
3| special 26/1/2022 | Online Live | -2 ED:gngtda‘w“' pastc-spesial
4 Logical Functions 25/1/2022 | Online /Live fl-rzs SUM, IF, AND,OR, SUMIF/SUMIFS
- >, | VLOOK UPHLOOK UP,
5 LOOKUP Functions | 2/2/2022 Class room H- COUNTIF/COUNTIFS
s with cases
2.2 Hyper linking, freeze panes, MATCH
6 | Hyper/Data Linking | 4/2/2022 | Class Room H-rs INDEX
LOOKUP Functions 22 XLOOKUP, Using IF/ISERROR
7 — Advance /Logical 9/2/2022 Class Room Hrs Function
Functions - Advance
Creating, Formatting Simple PivotTables
-Page Field in a PivotTable
- Formatting a PivotTable
PIVOT Tables : i :
; " 22 -Creating/Modifying a PivotChart
8 & Pivot Tables 11/212022 | Classroom | . Adding new calculated Fields / Items
Advance - Changing the Summary Function
- Consolidate Pivot table
< Dashboard for MIS, Analysis, different
Dashboard dashboards for different business types
Preparation, 2-2 and business segments, will include a
? CHARTS 16/2/2022 | Class room Hrs self-assignment (formulas like offset,
advance formatting, macros, hyperlink,
etc.)
Using the Today /Now & Date Functions
. : /Using theDatedif/ Networkdays/
Date/Time Functions, 22 Eomonth Functions /Using theWeeknum
10 Chart Data 18/2/2022 | Class Room H Functions / Using theEdate/
Teshniques 'S | Networkdays.Intl/ Weekdays.Intl
Functions.
Absolute Problems with Absolute/Relative (?ell
Referencing, Macro 2.0 Referencing, Creating Absolute/Mixed
11 | recording, no References
viewing -Have your own ribbon like File, View
with your designed Functions to perform

i
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Mr. Akhilesh Sonkiya
Trainer : Advanced Excel
www, FinXL .in

r—r - —
Sr 2 Hrs =
Ng | Topic Proposed | Training | for
o Date Mode P Example & case description
div
repetitive tasks, automation and
extremely useful time saving technique.
Mucros
-Run, record, use, save and work with
them -
Chants using macros X . Thermometer, Speedameter,
12 25272022 | Classroom | 22 | Sparklinesand easy formatting techniques
Customizing Ribbon
The Chant Wizard / Chart Types / Adding
c g Title/Legends/Lables / Printing Charts /
13 harts using macros 22 | Adding Data to u Chart
0270372022 | Class room Hes | 7F ing/R ing/Deleting Data
. Series / Changing the Order of Data
Series
Protect sheet, 3.3 | Sharing Workbooks & Tracking Changes
14 | workbook, cell 0470372022 | Class room | = |/ Protecting shects / warkbooks / Files
- . . Loan Amortization Schedule and
ts | Fimancil Functions | 60/032023 | Class room |22 | functions ike PV, FV, PMT, Rate, Nper,
= IPMT, CUMPMT, ctc
16 Q&A, doubt clearing 11/032022 | Class ,2'-'2‘ Q&A, doubt clearing
.fcpm:d By
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Audyoglk Tantra Shikshan Sanstha's
Institute of Industrial and Comp Manag t and Resaarch(IICMR)
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Approved by AXCTIL Parmanently ATNINSd o BF Fune University,

Recognired by DTE, Government of Maharashins, NAAC Re-accredited
Ranked Pratingm Category by AKGTE-CH fur industry Linsed Techalcal institin
A Bert @ et A6 Toe Industry intertacs iy CEON

MBA@IICMR

Value Added Certification
Sem I1 & IV (A.Y. 2021-2022)

Date: 23/05/2022

Sr | Certification | Start Date | SEM & | Duration [End Date |
No. (Proposed) | Div | (Proposed)
1 Adv Excel |17/01/2022 |I1&II |30 02/06/2022
Sem
o o Div 1& 2 )
2 Tally l 31/05/2022 |SemIl |24 L16/06/2022
N
Pre by Verified by Approved by
Ms.Puja Gavande Dr. (Adv). Manisha Kulkarni Dr. Abhay Kulkarni
Coordinator HOD, MBA@IICMR Dirggtor, TICMR
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Audyopik Tantra Shikshan Sanstha's
Institute of Industrial and Computer Management and Research (IICMR)

Approwed by AICTE , Parmanestly AMBated 1o 37 Puse Univeesity,
n W OTE G of NAAC R

(RIS QM:OMT-C.I:":W ACTECH N:;\:zyv:mu:'u:::;l;-n
MBA@IICMR
Date :17/01/2022
Value Added Certification
"Advanced Excel 7
Schedule
MBA1lst Year ~ Sem I - Div 1 & Div 2 w.e.f, 18/1/2022
Sr | Timings Div Wednesday | Friday
:‘o 2:30 pm To 4:30 pm 1 VAC- Excel VAC- Excel
2 | 4:30 pm To 6:30 pm 2 VAC- Excel VAC- Excel

Note:-

a. The VAC-Excel sessions will be conducted in computer lab.

b. Attendance is compulsory and it will be monitored on every session.

€. All students should join the session 10 minutes before

d. All students should complete the necessary assignments & tests given to you during the

session,
e. Any issues for joining and attending the sesslon, should be communicated by email

before the session.
Prepared by Verified by Approved by
Ms. Puja Gavande Dr. %ﬂ'hmi Dr. Abl‘lay Kulkarni

DIRECTOR
VAC Excel -Coordinator HoD MBA@ IICMR 1o ..n.mmmsm
% Rezearch [(LL.C MR

411034

Ref.: ICMR/MBA/VAC/Adv Excel2022/Agenda




5. Certifi

cation in Digital Marketing

Proposal

4.0utcome: -

MBA@IICMR/VAC -Digital Marketing / A Y. 2021-22

Introduction

Digital marketing, also called online marketing, is the promotion of brands to
connect with potential customers using the internet and other f

orms of digital
communication. This includes not only email, social media, and web-based
advertising,

but also text and multimedia messages as a marketing channel, At
a high level, digital marketing refers to advertising delivered through digital
channels such as search engines, websites, social media, email, and mobile
apps. Using these online media channels, digital marketing is the method by

which companies endorse goods, services, and brands. Consumers heavily rely
on digital means to research products.

In this course the basics and advanced Di
taught along with that practical assi
students will get first-
also how it would b
revenue growth,

gital Marketing concepts would be
gnment would be carried out so that the
hand experience of the digital Marketing in theory and

€ used in the industry and for revenue generation or

The Certificate course is offered from one of the

Renowned Institute and that
IS webclincher.

2.0bjective: -

* To understand the concept of digital Marketing.

» To investigate key issues in adoption of di

e To equip students with specifi
marketing communication

* To familiarise students with methodolo
involved in digital marketing

* To provide students with sufficient back
pursue their careers in the Digital Marketi

3.Scope: -

gital marketing to business
C knowledge in the areas of digital

gies, tools & technologies

ground that will allow them to
ng area

* Understanding the importance of Digital Marketing Foundation
* Wordpress blogging Foundation,

* Introduction to Digital Marketing tools. 9




1. Students should learn the various concepts related to Digital marketing.

2. Students should use social media tools to promote events or campaign of
an organisation.

3. Students should be able to design digital media campaign using appropriate
mix of Facebook, Google Ad words, YouTube and Email.

4. Students should be able to create appropriate content for Facebook,
Google Ad words, YouTube and Email campaigns.

5.Methodology: -

1. The certificate course would be conducted in Institute (offline).

2. The Assessment will be done two times and the best score will be
considered for final percentage calculation.

3. The certificate will be given based on the attendance and good score in
the final evaluation,

MBA@IICMR/VAC -Digital Marketing / A.Y, 2021-22




Brochure

@ebclincher

Digital Marketing Lasson Plan for IICIR 2022

Digital Marketing Fundamentals

Digital Cuslomers Needs
Digital Customers Journey
Digital Marketing Goals
Digilal Marketing Channels
Digital Marketing Procass

Digital Marketing Research

Business Research
Customer Research
Product Research
Competition Research

Blogging & Content Marketing

Blogging Process

Writing Blog Articles

Blogging Platforms

Launching a Blog

Blog Promotion & Optimization
Blog Analytics

c

Web Designing Principles

Website Strategy

Domain Names

Web Hosting

User Experience Designing Principles

Search Engine Optimization

Search Behavior
How Search Works
Keyword Research
Onpage SEO
Offpage SEO

Search Marketing (Google Ads)

e Search Network
s Display Network

Youtube Marketing

* Video Content Strategy
e Creating Video Content
e Launching & Managing Youtube Channel




e Youtubo Annlylcs

Focobook & Instagram Markoting

Cnlitioa In Facobook & Instngram
Undorstanding Nowsfaads & Algarthm
Confont Sirategy & Contant Croation
Conlanl Pasting, Madarntion
[Facabook Insights

Focobook Ada Ovorviow

Linkodin Markoting

LinkedIn Profilo, Groups & Pagos
Croallng & Managing Notwork

Contont Stratogy & Posting

Bronding, Influoncing & Lead Goneration

Twittar Markoting

s Twiltor Profila
¢ Roach, Engagoment, Influoncing

Emall Marketing

» Emoil Markoling Tools
o Emall Marketing Campaign
» Email Markeling Analytics

Google Analytics

Creating Google Analytics Ac & Properties
Audiences

Acqulsitions

Behavior

Conversion

- Cortification Orientation

Google Digital Unlocked
Google Digital Sales
Google Ads

Google Analytics

Tralning, Evaluation & Certification Method

Framaoworks

Llve Demos

Practical Working on Tools
Case Studles

Qulz
Asslgnments & Project

For Each Divislon (Batch)
Training: 54 Hours, Final Evaluation: 6 Hours




Lesson Plan

e
Lesson Plan in details
MBA First Year - Div 1 Session Plan
sr.No Date Time Topic Covered
1. [22-11-2021 [10amto ZBm Digital Marketing Fundamentals
2. |23-11-2021 [ 10amto 2 pm Digital Marketing Fundamentals
3. [24-11-2021|10amto 2 pm Digital Marketing Fundamentals
k 4. [26-11-2021 | 10am to 2 pm Digital Marketing Fundamentals
5. |19-01-2022 | 04.30 to 06.30 pm | Digital Marketing Opportunities,
Business Goals, Digital Marketing Goals
6. |28-01-2022 | 04.30 to 06.30 pm | Digital Marketing Channels, Digital
Marketing Success Mantra
7. |02-02-2022 [4.30 to 6.30 pm Digital Customers Journey
8. |04-02-2022 | 4.30 to0 6.30 pm Digital Marketing Identities
] 9. |09-02-2022 | 4.30 to 6.30 pm Digital Marketing Process
10. [11-02-2022 | 4.30 to 6.30 pm Digital Marketing Research
11. | 16-02-2022 |4.30 to 6.30 pm Digital Marketing Research, Content
Marketing
12. | 22-02-2022 |2.30 to4.30 pm Launching Blog & Blog Article Writing
13. | 24-02-2022 | 2.30 to4.30 pm Content Marketing Case Study
c 14. | 02-03-2022 | 2.30 to 4.30 pm Domain Names mm
15. | 03-03-2022 |4.30 t06.30 pm | Website Designing /< \\
16. |04-03-2022 |4.30 to 6.30 pm | Website Designing  [Z[  woa. x_-,\
17. | 08-03-2022 [4.30 to6.30 pm | Website Designing \3\ »* " ]
| 18. [10-03-2022 |4.30 to6.30 pm | Website Designing G oY
[ 19. | 18-03-2022 |4.30 to 6.30 pm Website Designing / SEOW’
| 20.[22-03-2022 [1.30 t03.30pm | SEO —
| 21.24-03-2022 [3.30t05.30pm | SEO SN
| 22. [20-04-2022 [2.30 to4.30pm | SEO (g7 TUTRONG
| 23. [24-04-2022 |2.30 t04.30pm | SEO (2] I3
| 24.[27-06-2022 [4.30 t0 6.30 pm | Social Media Marketing \_.\CAC
| 25.[30-06-2022 [4.30 to6.30pm | Social Media Marketing - + "
| 26. | 01-07-2022 |4.30 to6.30pm | Social Media Marketing
MBA@IICMR/VAC -Digital Marketing / A.Y. 2021-22




 27. [02:07-2022 [ 10.30 to 12.30 pm | Google Ads J

MBA First Year — Div 2 Session Plan

sr.No | Date ' Time Topic Covered
!
28, |22-11-2021 [ 10amto 2 pm Digital Marketing Fundamentals
]
29. 123-11-2021 | 10amto2pm | Digital Marketing Fundamentals
b 30. | 24-11-2021  10amto 2 pm Digital Marketing Fundamentals
31. | 26-11-2021 10 am to thm . Digital Marketing Fundamentals
32. 119-01-2022 | 2.30t04.30pm | Digital Marketing Opportunities,
 Business Goals, Digital Marketing Goals
33. | 28-01-2022 | 2.30t0 4.30 pm Digital Marketing Channels, Digital
) Marketing Success Mantra
34, |02- 02-2022 | 2.30 to 430 pm Digital Customers Journey
35. |04 -02-2022 | 2.30 to 4.30 pm Digital Marketing Identities
36. | 09-02-2022 [ 2.30t04.30 pm Digital Marketing Process
37.111-02-2022 | 2.30 t0 4.30 pm Digital Marketing Research
38. | 16-02-2022 |2.30t04.30 pm Digital Marketing Research, Content
| - Marketing
39, |22-02-2022 | 4.30to 6.30 pm Launching Blog & Blog Article Writing
P [ a0. [24-02:2022 [2.30t0630pm | Content Marketing Case Study
41. | 02-03-2022 | 4.30t0 6.30 pm Domain Names D
42. 103-03-2022 |2.30t04.30pm | Website Designing /< :
43. | 04-03-2022 [2.30t04.30pm | Website Designing (= s 1§
44. 108-03-2022 |2.30t04.30pm | Website Designing |3\ e T /;.'
45. /1003-2022 |2.30t04.30pm | Website Designing \at/)ﬁ_
96. |1803-2022 |2.30t04.30pm | Website Designing / SE T
47. 122-03-2022 | 3.30to 5.30 pm SEO P T
__48. 124-03-2022 |1,30t03.30 )pm | SEO o /’v\"/mx\
49. 1 20-04-2022 | a. 3010 G 30 pm SEO [
50. | 24-04-2022 | a. 30 to 3 30 pm 5.
51. | 27-06-2022 | 2.30to 4. 30 pm 78
52. | 30-06-2022 |2.30t04.30 'Pm__ | Social Media Marketing N

MBA@IICMR/VAC -Digital Marketing / A ¥, 2021.2;




¥ LW TE LT ST A et

02-07 2022 8 30 tol 0 10. 30 am Google Ads

1 01-07-2022 | 2.30t0 4 t0o430pm | Social Media Marketing q

Trainer Profile:

Trainer Name : Mr. Devdatta Mandore

MBA@IICMR
"Digital Marketing Certification Course”

Cduacation
v Post Graduate Diploma in Business Managemant, Marketing , PICT Pune

q/\)(’Y‘ ()"'(’ + B.Com, commaerce

e
ﬂ o
. o aout Dewdatta Sin
g = K Ly ¢ Action orlented tech - preneyr, visonary educatar, management obsussed

Seader, marseter by acumen, & a highly engaging speaker.

| Helanaed in st corporate assignmont in 2006 with Indiacom Lid, 2 yellow
Pages company then & a maar content partner to Googhe & Microsolt naw,

¢ Feunded Webclincher in 2010, soon it became a Digital Marketing service
provider to 00 Small B Medium businesses.

Mr. Devdatta Mandore . 1o, sking

Founder ~ Webclincher () ;v mackoting. SE0 Bloggni. Content Marketing, Dugital Marketing Research ,
Digital Marketing Coach,

el hoating . wordpoess
Spesker K Author Siacess Mantra: Focus on Skill Building, sil stse will taliow]

MBA@NICMR/VAC -Digital Marketing / A Y, 2021-22




Session details

Avdyogik Tantra Shikshan Sanstha's

Institute of industrial and Computer Management and Research (HCNVA)
A f by AT TL, P 1 S Fune Uriversity
Nesagrized by DTE, Covernmpnt of lanuumu NAAC M sciredites
Nanked Pulings © un, By RICTECHRor Indettry Conbed Termsical atmne
Awatiles Brst Mas Pl ARl e hee industry aertacs iy CEOR

MBA@IICMR

Date: 22/11/2021
VAC Digital Marketing

Session Plan

(MBA First Year Students — Div1)

k Trainer Name: Mr. Devdatta Mandore Sir

'Sr.No | Date Time Topic Covered | Signature
1. [22-112021 [10amto2pm | Digital Marketing
b |Fundamentals
2, | 23-11-2021 | 10amto 2 pm IDigital Marketing
' Fundamentals

e ] e —— P e
3 24-11-2021 10amto 2 pm Digital Marketing

I e | Fundamentals =
4. |26-11-2021 ' 10amto2 pm | Digital Marketing

Fundamentals

5. |19-01-2022 | 04.30 to 06.30 pm Dlg!tal Markelmg [

' Opportunities, Business Goalsz@
' ‘ ____ | Digital Marketing Goals

6. |28-01-2022 | 04.30to 06.30 pm | Digital Marketing Channels, |

| Digital Marketing Success | MM
_J : ‘Mantra ——= | —]
| 7. 102-02-2022 |4.30 10630 pm | Digital Customers Journey PIVELY &
|8 |04-02-2022 430 t06.30pm | Digital Marketing Identities £1— 1ser
l 9. 109-02-2022 | 4.30 to 6. 30 pm | Dignal | Marketing Process iz £~
| 10. [11-02-2022 [4.30 106.30pm | Digital Marketing Research o Ao
“ 11 ‘ 16-02- 2022 |4.30 106.30 pm ‘ | Digital Marketing Research, W/ﬁﬁl"
L = Content Marketing
| . | 22-02-2022 | 2 30 to 4.30 pm Tlaunchlng Blog & Blog f\'ﬁdk
) B 1 Wi B

MBA@IICMR/VAC-Digital Marketing-2021-2¢3

— —




'24-02-2022

430to 6.30 pm

| Content Marketing Case Study /@‘“

02-03-2022 1 430t06.30pm Domain Names o
03-03-2022 | 2.30to4.30pm Website Designing | 7y -
04-03-2022 | 2.30t04.30 pm Website Designing =
08-03-2022 1 2.30t0o4.30pm | Website Designing 9«[

1 10-03-2022 | 2.30to4.30pm | Website Designing TP Lededd
19, 18-03-2022 2.30t04.30pm | Website Designing / SEO "Dt dih
0. | 22-03-2022 3.30t05.30pm | SEO 5
21. 24-03-2022 | 1.30t03.30pm | SEO 1 )¢
52, 20042022 | 430t06.30pm |SEO Ded.
23.  24-04-2022 |4.30t06.30pm | SEO " Deds
54, 27062022 | 2.30to4.30pm | Social Media Marketing i
5. 30-06-2022 2.30to4.30pm | Social Media Marketing Aels
26, 01-07-2022 | 2.30to4.30pm | Social Media Marketing w
27. 02-07-2022 |830t010.30am | Google Ads LI des

Mr. Harshal Patil
Coordinator

M

Dr. Manisha Kulkarni
HOD, MBA@IICMR

Approved by

bt

Dr. Abhay Kulkarni
Director, IICMR

MBAGIIOMR/VAC-Digital Marketing-2021-22




Ranked Fatinum Categ
Awartded Dost Ma

Audyoglk Tantra Shikshan Sanstha's
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MBA@IICMR

Dat

VAC Digital Marketing

Session Plan

(MBA First Year Students — Div2)

Trainer Name: Mr. Devdatta Mandore Sir

e: 22/11/2021 |

| Sr.No | Date Time Topic Covered Signature
1 1. |22-11-2021 |10amto 2 pm Digital Marketing p
| ] Fundamentals , 7M
- 2. |23-11-2021 |10amto 2 pm Digital Marketing }M
' | | r_F_und.amentgls )

3. |24-11-2021 ’ 10amto 2 pm ' Digital Marketing QVM

I Fundamentals / |
I 4. 126-11-2021 | 10amto 2 pm Digital Marketing WM
i ’ Fundamentals i
5. |19-01-2022 | 2.30t04.30 pm | Digital Marketing
Opportunities, Business Goals, }# .
: ( Digital Marketing Goals
: 6. |28 761-2022 | 2.30t04.30 pm Digital Marketing Channels,
‘ | Digital Marketing Success }w/i’k
| . Mantra T

7. |02-02-2022 |230t04.30pm | Digital Customers Journey | 2/ 47/a#4.
: 8. |04-02-2022 |2.30t04.30pm | Digital Marketing Identities ﬂM
| 9. |09- 02-2022 | 2.30t0 4.30 prﬁ fm:ﬂ Marketing Process ) /"M'
10, /11-02-2022 | 2.30104.30pm | Digital Marketing Research P
If_l g 16-02-2022 | 2.30to 4.30 pm Digital Marketing Research, DM“’

-

Content Marketing

, 12. | 22-02-2022 | 4.3010 6.30 pm Launching Blog & Blog Articte ‘
. -— o - - - A‘d o 4 —t

“ f‘ ’ 3 .\\ »

g ' 8| |¢ ( | \

- - et Ry ~ +

MBA@IICMR/VAC-Digital Marketing-2021-2 Pure 8/ \v\ _I0ACc /&

‘;“ .;‘ \\N“//;v




13. [24-02-2022 |2.30 t04.30pm | Content Marketing Case Study

14. | 02-03- 2022j 2.30 t0o4.30pm | Domain Names
15. | 03-03-2022 4 30 to 6.30 pm Website Designing

16, |04-03-2022 | 4.30 to6. 30 pm | Website Designing

17. | 08-03-2022 | 4.30 t06.30 pm | Website Designing T L d
18. | 10-03-2022 |4.30 tob. 30_ pm Website Designing T aadabF
19. | 18-03-2022 [4.30 to 6.30 pm | Website Designing / SEO T L "
20. | 22-03-2022 | 1.30 t03.30pm | SEO = by
21, | 24-03-2022 | 3.30t05.30pm | SEO Do
| 2 R -

22. | 2004-2022 | 2.30 to4.30pm | SEO TD4v,

I ==
23. [24-04-2022 |2.30 to4.30pm | SEQ -
24. | 27-06- 2022 | 4.30 106.30 pm Social Media Marketing e y

25. 30-06-2022 | 4.30 t06.30 pm | Social Media Marketing _"’Q«zﬁ"
26. |01-07-2022 |4.30 t06.30pm | Social Media Marketing i

27. 102-07-2022 | 10.30 to 12.30 pm | Google Ads Dturnts -

Prepared by Approved by
P o .,
Mr. Harshal Patil Dr. Manisha Kulkarni Dr. Abhay Kulkarni

Coordinator HOD, MBA@IICMR Director, IICMR

MBA@IICMR/VAC-Digital Marketing-2021-22




6. Certification in Financial Analysis and Modelling

Brochure
l Morttor Ma Gareers, Norih Main Road, Koregaon Park | Wy, moniormesaseqrs. com | infogmentommecareers . com

MENTOR ME CAREERS
| FINANCIAL MODELING TRAINING

FOR IICMR PUNE

iis Flnance siiils only, It has ained T00+

' Manior Me careors |8 & core Pnance skills company spocializing
studunts in @ short apan ¢f 1 year, has maintatied &7+ Rating ant! empancled with 100+ 18 Companies in

iowtin fot plocememts. We have a poot of 504 Industry trodivots 1 vorious nance positions, who are & pan ol
' tha training team

OVERVIEW: ISSUES WE SOLVE

Thes proposal i foe pifering Financial Modaing akifs raining for the sfudents of IGMR Pune and e

. branches

ENTOR ME CAREERS 1 pleimed o submit e propasal for sesvices 10 support NCMR studaots m achieving
coesa N cure Hrance postions afier e MBA Program

The Problem

We olfar the most Nesible and the most comprehensive fasncisl modeling peogram in India to solve

core Issues not Just certification

Nesd #1 Funoamentas of accaunting- 8 ¥ay alea whate students tall the enry test of inance companes
Newd 82 Matke! Avareness and Reswarch abihity- Students 1lack Septh n INeir awareness of the intusiry
v 1 Nodebng Vakutticn and Report wriing- OQftan slueents don 1 gel enougn pracice 10 genulate such

parspoctive

eeENINg Tasl Resulls

7%,
B3
gqu, 38% ‘
RN 5050 50 50%, >
4 0%
0
we
o J
14 \
[ ' e 1 14 v 0 "e
o e ol heedai) woied mndomily fran our 500 students wiedents o iudes TA W
ol el sy writee shobents




Mentor Mo Care - i
ors, North Man Road Koregaon Park | woww menormecarsers com | nfe@mentonmecaronss com

Our Current Retail Pricing of the Program

(o S ) FERTIEelten with aur g f0 1 make thesy progran) atfandatde (o all and alvy proade varely
T DA with HCMR il Bus i on v o1l bixse, which inakes it feakitslo for both (1A

Sell Paced Live Online

Sell Paced Live Online Plus
Basic Plus Basic
Pre Re $oid Pursorial IAuniorstg Liva Cnlir Liva G
¢ Rocorde:
Vidoos Sdansos
PRI e 12 Spoculznhony Parsonal Porsonal Mentarntig
J Speciinizabuns Mantotshi
Forum S n Live Doubt Sotving i Live 12 Live Specializatorrs
ALY e 1§ D¢ r
’ 'PPO! Speciieativns
1 Yaar O o Litg Tirme Content e Tiens Gonlent Lo Torme Coment Accod
"5 onlan Adcasy ALC s
ACCuss
Ct Conibcat Camowanty Acuess Commaunity Access Flacernont
Lowrse Conficabon
INR 9999~ INR 14909/~ INR 24999/~

INR 4939/.

Our Performance

/35
= L2F Ctl

MSCh ] U S\
pwes. @
Traingr Allen Aravindan, CFA Shashank Yadav, CFA Kaushal Subodh, CAMBA
Ttaming Evperivnce 00 Tened i IMS 7 Years trained for 4 Yean tgene
MIT, Symtnosis, MMCC Education mstitutes Live Vinning CF A Lorae
VIT, Indira . Thapar IMS Pruschool Edu Cangigates ncross £
Callege NIIME postine prstng. IMS




M
entor Me Careers, North Main Road, Koregaon Park |

www.mentormecareers.com | info@mentormecareers.com
The Opportunity

. With large out
SOUI
Cing knowledgo process outsourcing happening in India, botter akiliod students cun help increuse

and attract premium tnvestment banks (o your college

Goal #1 3
Make the students fundamentally strong- with hands on financial statements analysls

Goal #
2. Make the students exposed lo open ended guided research assignments through out the prograrm

* Goal #3: Make students go through interview mocks mulliple times- including stress Interview, Employatility tasts
and also real interviews before the placement week

What Recruiters Want

Advance Excel 6%
Finanaial Mathematics and Stanstics 14%
v 3luaton 23%
Marke: Knowledge 29%
Finanoal Statemants Analysis 29%
g 10 15 20% 25° !
The Solution

[ ] Our 200 Hrs Live online training program will cater all of the above problems in the most
student friendly environment

OUR PROPOSAL

. With the team’s core experience in investment banking positions and also experience in the
education business of over 11 years, and our core focus on finance skilis. We are best

positioned to deliver success fo your students at HCMR

Content Creation Method:

W Our financiol Modeling program Is not just teaching finencial modeling and valuation but gong

far behind in lixing core Issues of students understanding of finance from the very basks
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o Laest wise AUATAIve Inpming
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Execution Strategy

workes 10 yoars with ED Tach compares, we bulerve

gon 1 have anowgh besic 1o absoely the condenl So our approach s not ¢
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¥ One year multigle batch access, Accounting ¢

land. apply

that a workshop fotmat s 0 olfective, &5 sludont

o resinct e training only o one basicty, byt

tima content access. Rola specific mterview tests mocks; 12 specislizalions,
Racommendation letter from Equity analyst on each specilizabion

Financial Modeling Program Overview

s iforant stages of eif [Barming, A Don s2@ f1s all conceapil 1

{aeses fwica a month(24 times a years), Life

h pam & dvided 10 five pary o sagragiste vinitns akilly &5 per its GAhoulty and applcabon m placemants

o Part 114 - Weakend | Sat Everwng and Son Momning

o Past 2- Weekitivy | Man. Wed. Fr Evenng TpmiaSpm

. Specuszahons Ay orogv.w‘ compiebon | Weskend DOnine)

o Live Doudt Sulving Zoven- Tuedday and Tiniexday { Tom « Rpm)
Al sess0ns 4 congucind on Joan and I fecordings will e ayailatde on et karmng poaal
Part 1- Basic Tools Beginner M Essential 18
Part 2- Finance Fundamentals Beginner finance Fundamental | 12 |
Part 3- Project Finance Intermediate | Project Finance 12
Part 4- Equity Valuation Advance l Financial Modeling 18 7
Electives = 3 From 11 Model Projects Advance | Project Letter 98
Resume Building & Interview Prep Advance 1 50

The artaded syitabus 15 attachod wih the Emal
mentor
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03-07-202) 3|Toals Allen Aravindan CIA  |Excel Fart 1 4 to Legic behind 2| - 10amto
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Date : 08.10.2021

Value Added Certification

Financial Analysis and Modeling

NOTICE

All the students of MBA-I Year, DIV 2 (2020-22 batch) should note that VAC-Finance
sessions will resume from Saturday, 9" October 2021 as per the schedule
mentioned below.

Day & Date Time Mode
Saturday 09.00 am to 11.00 am Online via Zoom

' 09.10.2021
Sunday 09.00 am to 11.00 am Online via Zoom
10.10.2021
Saturday 09.00 am to 11,00 am Online via Zoom
16.10.2021
Sunday 09.00 am to 11.00 am Online via Zoom -
17.10.2021 |

Important:
c 1. Assignments have been uploaded on your Google classroom. You need to

submit all your assignments on or before 14" of October 2021 by 5.00pm.
2. Certificate will be given only to those students who fulfil the criteria of
attendance and full submission of Assignments.

Wish you all the best...

Prepared by Verified by Approved by

: (mxo—— %ﬂ?ﬂm
Dr. Madhura Deshpande  Adv. Manisha Kulkarni Dr. Abhay Kulkarni
VAC- Finance Coordinator HOD, MBA@IICMR Director, MBA@IICMR




7. Certification in Tally

Course Contents

TRAINING EARNING PVT LTD
“Ule Turning Tralning Earning”

1. Business Accounting and Book Keeping (Tally):

Date

Hours

Madule 1

What Is Accounting?

What are the Accounts types?

What are the Methods of Accounting Entry System Use?

How toinstall the Tally ERP?

Module 2

' __How tocreate the Company in Tally ERP?
' +Introduction to Tally ERP

What are the Accounts Groups of Tally ERP?

How 1o create the Ledgers in Tally ERP?

How to Enter the opening balance in to Tally ERP?

How to Work with Ledger & Trail balance?

What are the Types of Vouchers use in Tally ERP?

Inventory Accounting.

Module 3

How to enter the transactions in to the vouchers?

How to Work with Ledger, Vouchers & Transactions?

What Is Bank Reconclliation Statement?

How to Reconciliation Bank Statement?

Why Company’s Bank Accounts Balance Differ from Bank Statement?

How to reconciliation company’s bank accounts with bank statement?

Module 4
‘ + What s GST?

What are the Models of GST?

What is the Common GST Rate?

How to work with GST in Tally ERP?

Module 5

What Is the Top 25 Shortcut Keys In Tally ERP?

How to Export The Tally ERP Report as a Excel Format?

How to Export The Tally ERP Report as a Htm! Format?

How To Backup And Restore The Data From Tally ERP?

When To Do Journal Voucher Entryin Tally?

Nigdh,
Pune - 411044 /l 4
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Date: 01.06.2022

HR Core Certification

MBA-II Year Sem. 1V
Academic Year 2021-22

This is to inform all MBA Second Year (both divisions) students
that Value added certification on ‘HR Core Processes
Certification’ is going to start from 02.06.2022.

To avail certification it is mandatory to you all to attend all
sessions, course assessments and evaluation.

Duration: 3 hours

Venue: TI 41 »- e Manos
Resource Academy: Pace Academy / ”" \
Time: 1.30 to 4.30 ( ( .. Mo, ‘)

411 044

\‘Lp/‘x'f
“'."'I._ j‘ :'
i 3T

&/
Prepared by \2\ ._ Approved by
Mrs. Swapnisha Khambayat Dr. (Adv) Manisha Kulkarni
HRCPC-Coordinator HOD, MBA@IICMR

‘
éERECT(}R

Wnstitute of Industrial & Computer
Management & Research [1.C.M.R.]
Nigdi, Pune - 411 044,




Course Content

Strategic M Resourse Manag t
= Main Topics fE Sub Topics What Students will Learn Duration
Backround Verification Concept How 10 do reference checky 10 mim
Procedure
Joining Formalites Pre ining formalites Maw to conduct joining farmalities
Post Joining Formalites impartant Aspects to consider
Statutory Forms —
Induction & Orjentation Concept How to conduct induction & Orientation
Procedure oy
Training & Oevelopment Concept Difference in Training & Development
Types of Traming Manage Training & Development
Budgeting - Onetitne/Recurring cost Vatious Training Selection,
Feedback (Trainer, Tramning Contents, Assements etc) Training Evaluations
HR Letters Offer Letter, Appointment Lettes Different types of letter e
Confirmation Letter, Termination Letter Issues of letters ~
Promotion Letter, Increament Letter Framing of words =
Relieving Letter, Experience Letter
Solary Certificate, ANNEXURE-A
Hr Audit Recruitment, Complaince, Payroll Diffarent Audits
Internal, External Compliance & Effectiveness <3 o
thow
rformance Manag: Systq Performance appraisal, Forms, Process Different ways of appraisal
(180,360, MBO BARS, Balanced Scorecard, Self Appraisal) Realtime aporaisal process & scenarios
Exit Formalities Exit Form Conduct Exit formalities
Feedback
Reports
L -
schedule of IICMR - HR Certification Course
Duration
Topics Hours June Dates Toplc hours lnfrastmcturem .
2 Recruitment 3 projector, pc, ! 'em:'.
3 Recruitment 3 projector, pc, Internet,
8 hours
Hasmmaes 6 hou 6 Recruitment & Compliance 3 projector, pc, internet, LAB(2Zhours)
Compliances & 7¢ 3 projector, pe, internet
4 hours ompliance
payroll " 3 projector, pc, Internet
shrm a hours 8 Comphance & Payro
3 projector, pc, internet
test process 9 payroll internet
Evaluation 2 hours 10 Payroll & Shrm 3 projector, pc,
11 Shrm & Evaluation 3 projector, pe. internet
16-17 if any thing remaiing
total 24 hours

e




9. Certification in Behaviour and Personality Development SKkills (BPDS)

Session Plan
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10. Certification in Advanced Excel and Power Bl

Brochure

Integrated Program in Business Analytics

According to the 2020 recent survey, nearly 62% of developers use python, and a further 20% want
to do so0. It is one of the official language of Google. Python and Business Analytics are termed as
bread & butter of future analytics industry. There is so much curiosity about them that Python and

Anazlytics searches even outstrip searches for Donald Trump on Google.

Course Stages:

¢ Data Handling and Extraction with SQL and Python

e Data Visualization using Power Bl and Python

Statistical Data Analysis using Advanced Excel and Python
Generating Business Values and Effective Storytelling with Power B
* Predictive Statistical Modeling Algorithms

Gaining expertise in Probability, Normal Distribution, Regression

Duration: 100 Hours
Mode of Training: Classroom/ Online




Instructor’s message-

We are delighted to launch the Business Analytics
Certification Program for PGDM & MBA Students. This
program Is designed to provide an in-depth & practical
working knowledge of analytics and its applications in
solving real life business problems. The focus of learning will
be covering all 3-dimensions from Business Analysis to
learning Software tools to implementations of real time use
cases.

Software Skills: Business Analytics with Python, Data
Visualization using Power Bl, Data Handling with Advanced
Excel and SQL Server,

- Sahil Aggarwal
Founder, iClass Gyansetu

We are happy to initiate a certificate program in Business
Analytics. The analytics is among the fastest growing sectors in
India, with estimated growth rate of 30% year-to-year. The
industry is also seeking talent which can help drive this growth,
We are fully committed to support the ambitions of those
interested in upskilling themselves.

Software Skills: Data Science, Artificial Intelligence, Machine
Learning, Deep Learning, Computer Vision

- Shalki Aggarwal
M.Tech (CS) IIIT Hyderabad
Data Scientist, Microsoft

CoMpuls,
& '
N




Course Outline:

Data Visualization using Power BI-

SINo. | Topics
1. Power Bl Introduction
2. Power Bl Components
3. Getting Data using Power Bl
4. Power Bl Transformations
5. Creating Data Models
6. Power Bl Charts
7. Power Bl Filters
8. Power Bl Visualizations
9, Exploring Data in Power BJ
10. Power Bl and Excel
11. Power Bl Publishing and sharing
12. Power Bl Integration with Data Sources
13, Data Analysis Expressions (DAX)
o Math & Stats
e SUMX & Calculate Function
* Related Function
e All Function
« Aggregate Functions
e Date Functions
e Logical Functions
e String Functions
e Filter Functions
« Trigonometric Functions
¢ Time Intelligence Functions
14. Reports — Objects & Charts, Formatting Charts
15. Report Interactions
16. Bookmarks
17. Managing Roles
18, Custom Visuals
19. Desktop vs Phone Layout
20. Artificial Intelligence Visuals — Key Influencers




Data Handling & Visualization using Python

Sl. No. | Topics
1. Installation of Python
2 Python Datatypes & Python Loops
3. Python Strings
4. Python Lists
5. Python Tuples
6. Python Dictionary
7. Python Date & Time
8. Python Operators
9. Python Functions
10. Python 1/0 Functions
11, Python OOPS Concepts
12. Debugging & Python Database Access
13; Python Multi-Threading
14. Working with CSV & Excel Files
15. Advanced Data Types

Deque in Python

Python orderedDict

Python namedTuples

Python Frozenset

Difference between List, Tuple, Dict, Set, FrozenSet

16. Python Comprehensions

List Comprehensions
Set Comprehensions
Dictionary Comprehensions
« Set Comprehensions

17. Numpy

18. Pandas

19. Exploratory Data Analysis in Python

20. Data Analysis & Visualization in Python

21. Web Scrapping

22. Natural Language Processing




Advanced Excel-

Vicokup & its Limitations, Hlookup, index Match, Hyperlink, Indirect, Offset,
Transpose

sl No, Toplcs
TTL | Genting Started with Excel N
1. Workbook Protection & Security -
1 Data Formats, Data Formatting & Allgnment
a Hands on Practice on Short Keys . o
5, Conditional Formatting
6. Advanced Conditlonal Formatting techniques
7. kGuphp l_Chnrll o -
8 Advanced Charts - Waterfall/ Bridge Graphs
9. Data Tools- Filtering, Sorting, Remave Duplicates, Data Validation, Grouping =
10. | Absolute and Relative Refecencing Concepts
11, Case Studies on Absolute and Relative Referencing
12 Specialized Functions/Formulas
13 Lookup Functions

14, Viookup Case Studies:

Vicokup General Problems, Viookup with Match Function, Vicokup using (*)
problems, Viookup using Running Countif, Nested Viookup

15. Text Formulas -

Chlr. Concatenate, &lﬂ, "ﬂ" uﬁa ”"nv P’M! “.'d’ﬂ ma um

16, Logical Formulas -

And, If, ifError, Not, OR, True

17, Date Time Formulas -

Day, Date, Hour, Minute, Second, Time, Month, Year, Today, Weekday, Now

18, Mathematical Formulas -

Sum, Sumif, Sumifs, Count, Countif, Mod, Product, Sumproduct, Roundup, Array
Formulas

19, Vivot Reports/ Dashboard
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VAC-POWER BI
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~ Power BI
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1) Course Details:

- —— —— PSS SUREEEAS S SEE |

Course Name: VAC — Power BI

Duration :35 Hrs

Trainer Name: Mr. Sahil Agrawal

VAC PowerBI Coordinator: Mr. Harshal Patil
Student Coordinator: Priyanka Lalwani

2) About Course: Power BI is the market leader in terms of the ability to execute
and it encourages the application of analytical reasoning for creating solutions. As
business implications of the huge volume data most of the companies look for the
tools that can do analysing and extracting actionable Insights. Therefore, the
demand for Power BI professional is increasing. To fulfil this demand Power BI
certification was conducted to increase the analytical skills and to set hands on for
the students, As it is one of the most popular data visualization tools and it helped
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The course is of 35 hrs duration and integrates data analysis using Microsoft
Power BI. The course incorporates Microsoft Power BI concepts from basic to
advanced level that will enable the learner achieve better grades, develop
academic/corporate/entrepreneurial career in data analysis by applying the
knowledge acquired during the course.

3) Objectives:

> To enhance the ability skills and provide hands on the popular tool like
Power BI which will help the students to develop their skills and will
add value to their resumes,

> To familiarize Students with basic to intermediate skills for using Power
BI in the classroom via Business Applications.

» To provide students hands on experience on Microsoft Power BI API'S

» To develop real time dashboards.

4) Description of Course:

Power BI Is a Business Intelligence (BI) tool that collates and analyses data
from a wide range of sources such as Excel workbooks, SQL databases, web sites
and cloud services and displays It in user friendly, interactive BI dashboards.

The Value-Added Certification on “Power BI" (VAC-Excel) course for MBA 2020-
22 batch had been conducted by the Institute of Industrial & Computer Management
& Research (IICMR) department of MBA during 09" July — 15% Sep 2021.

Microsoft Power BI comes in three main forms:

» An extension to Excel
> A cloud-based service
> A desktop-based application

The Power BI dashboard aggregates your data in one location saving time
and effort. With a little help from experts such as our highly trained data
scientists and Power BI specialists, you can customise these BI dashboards to
create visualisations displaying the key performance indicators and analytics you
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An advantage of Microsoft Power BI Is that its relatively easy to familiarise
yourself with, as It's based on the underpinnings of Microsoft Excel that many
businesses know well. This, along with our help as a Power BI consultant
providing expertise tailored to your particular circumstances, means you can
quickly benefit from this very powerful form of business intelligence.

5) The Benefits of Using Power BI for Management Students:

Centralising data - Power BI offers unparalleled insight into your
business via easy- to-use BI dashboards. Even if you have disparate
systems, you'll still be able to aggregate this data into one location.
Better decision making — Having all your data in one place on BI
dashboards will help you to make better decisions such as, for example,
having a real time view of current sales and your sales pipeline. Marketing
and sales statistics can all be fed into Power BI, equipping you with the
information you need to make strategic and intelligent decisions.
Anywhere, any place access — You can take Power BI anywhere on
your tablet or laptop. You'll be able to export insights gleaned easily with a
touch of a button.

Low cost — Power BI is available on monthly subscription at various price
points to suit your needs and budget compared to other solutions available
in the marketplace,

Meaningful future planning- Thanks to technologies such as machine
learning capabilities, which is included in Power BI premium licences and
allows you to connect it to your Microsoft Azure machine learning models,
it can help base future planning on more solid intelligence as opposed to
vague crystal ball gazing.

Data handling capacity— The increasing amounts of data gathering
means fewer comprehensive platforms cannot easily process it: Power BI

provides high data processing capabllities to meet the challenges of
increased data capture.

6) Outcomes:
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8) Feedback:

The feedback for the Certification on VAC-Power BI was Excellent. Learning
Power Bl is the need of an hour. The participants were benefited by the excellent
knowledge & hands on practice of MS Power BI tool, Assignments, case studies
and Real time dash board development throughout the training sessions, They
were happy & the certification will help them for their career.

Verified by, @Eproved by,

Mr, Harshal Patil, Adv. Manisha Kulkarni Dr. Abhay Kulkarni
VAC Power BI HOD, MBA@IICMR Director, IICMR
coordinator DRECcTOR
o 0 of ndctlel & Copmpys
“Wan} & Research {LLem Rr'
Mg, Pune . 41 “wa
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