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Making MBA roadmap Victorious:
Welcome to the exciting world of business education MBA@IICMR

The MBA journey is a milestone & transformative phase in professional life, requiring understanding and making the most of
the experience to achieve success. Here are some key tips to help you make your journey & destination Victorious.

1. Understanding the MBA

Combines conceptual learning with practical application in
areas like finance, marketing, and operations, demanding
commitment for rewarding outcomes.

2. Setting SMART Goals
Clear, measurable, achievable goals guide your MBA journey,
helping with course choices and focus.

3. Building Networks
Leverage your MBA to build a professional network through
active class participation and events.

4. Embracing Diversity
Learn from peers' diverse perspectives to enhance global

5. Developing Decision-Making Skills
Hone leadership and decision-making through projects and
mentorship.

6. Time Management
Balance institute commitments with personal life using
strong time management.

7. Leveraging Resources
Utilize available academic and career resources to achieve
goals.

8. Practicing Agility
Stay adaptable and proactive to excel in a dynamic business
world.

business understanding and leadership skills.

Conclusion
MBA is transformative—set goals, build networks, embrace change, and stay agile for long-term success. Best of luck!

HOD's Message

The Power of Storytelling

In the world of business and management, storytelling is a vital skill that transcends industries and
roles. It has the ability to not only communicate data and insights but also to influence, inspire, and lead. A well-crafted
story can shape organizational cultures, drive innovation, and build strong brands.At MBA@IICMR, we emphasize the
importance of storytelling as a tool for leaders. Whether you are pitching an idea, negotiating with stakeholders, or leading a
team, your ability to connect through stories can make all the difference. Stories have the power to create emotional
connections, drive strategic decisions, and foster an environment of trust and collaboration.As we navigate the complexities
of modern business, let us remember that behind every statistic and strategy is a story that has the potential to drive
change. May we continue to harness the power of storytelling to lead with impact, purpose, and vision. Warm regards,

Dr. (Adv) Manisha Kulkarni
HOD, MBA@IICMR
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We the Rocking Team!

Eminent Volunteering
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Meenakshi Mishra Parvez Pathan Uttam Gandhi
CGPA: B.48 (T9%) CGPA:8.39 (78%) CGPA: B.25(77%)

Aditi Mahadik Kathe Dnyaneshwari
SGPA:B.AT SGPA: 8.17

Ambika Battula Gauri Mankame
SGPA: 8.13 SGPA: 8.10
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Employability Enhancement Programs August 2024

LANGUAGE LAB

VALUE ADDED CERTIFICATIONS



August 2024

Reaching New Heigngg

RAINBOW

e &) i~
B e e ey SSERSEE .

TEACHER’S DAY

y - o
Pimpri-Chinchwad, Maharashtra, India
1CMR @ iy Price N, MQ2CHVPG, Sector 2, Pradhivarsn, g,
7l ioriChnag b 1024 53




ECO FRIENDLY GANESHA SEPTEMBER 2024

August 2024

Reaching New Heigngg

! nﬂl’lhapcnmu {



IICMR Center of Excellence  pugust zoz4®

ily
g % Center
m Center of 2 Center of 2 of
em<l  Excellence e ssrecen

CoE — OSE — WSM-04
HAZOP - Skill

Development
Workshop

Excellenc

Thinking Beyona Hori

Excellence s

CoE-OSE-WS-02

KAIZEN - Concepts

p] ' Digitize Z;El.nocn@

OUR RECRUITERS

Schindler

FINSERV -~ ),7
s APPEQUITY
ADVIK B Webasto

Passionately Innovative Feel the Drive

MBA TORCH BEARERS



August 2024 @

Power of Stories : Culture & Morality

Dear students,

We all know, Storytelling has always been a timeless tradition that transcends cultures and generations, serving as a
universal language that beautifully captures the essence of human experiences, emotions, and wisdom too.

Telling stories is therapeutically valuable and even necessary; this should give us a clue as to the importance of story in
helping.

The kind of tales that are commonly referred to as "case studies" are real stories. This label seems a little cold to me; it
reminds me of scientific specimens are dissected and disposed of in laboratories. This is the reason why one like to work in
the more compassionate and humane storytelling tradition.

Listening to stories from customers, colleagues, stakeholders and the likes with an open mind help us paint a very human
picture of the problems. Looking at back, the stories of creation, morality, and afterlife found in religious traditions
profoundly influence cultural and ethical norms. These cultural and ethical norms build strong foundation of any company
tolivelonger. Amanager in you will always need to get things done in most adoptable and agile way.

Accordingly if built a story well, it can have a massive effect on the audience and define you as an influencer. That's what we
need in business. It can inspire, enliven and create instant rapport. It can move an audience to take action and it can change
lives.

So, Yess! You are ready with open ears to become corporate professionals now!
Bestwishes

Dr. Swapnisha Khambayat
Assistant Editor
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Patron . . Chief Editor . ISQ Event
Dr. Deepali Sawai Dr. Abhay Kulkarni BPE
Chairman, ATSS Director, ICMR
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Advisory Committee Career Excellence Programmes
Dr. Ashwini Kulkarni - Secretary ATSS Student Development Programmes

Dr. Manisha Kulkarni - Head, Dept. of MBA at ICMR
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Audyogik Tantra Shikshan Sanstha’s

Institute of Industrial and Computer Management and Research (IICMR)
Approved by AICTE , Permanently Affiliated to SP Pune University,
Recognized by DTE, Government of Maharashtra, NAAC Re-accredited
Ranked Platinum Category by AICTE-CII for Industry Linked Technical Institute
Awarded Best Management Institute for Industry Interface by CEGR




	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8

